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HEALITH.

“Having the right tools to enhance data governance really helped our
health system provide clear and concise information to help facilitate
decision-making.”

— Rachini Ahmadi-Moosavi
Executive Director of Analytical Services & Data Governance, LINC Health
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Student Experience as the key driver for Data Governance

%

LA TROBE

UNIVERSITY
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Feature Highlight:
Stock Aware Images

 To provide the best customer experience,
Kmart wanted to ensure that “in-stock” items
were displayed to web customers.

« Kmart achieved this by integrating their
warehouse management application with
P360.

« When P360 would receive an “out of stock”
notification or an item it would automatically .
switch the displayed product image to one of shirt

the in-stock items. $5.00 - $6.00

Australian Cotton Crew Neck T-

 For T-Shirt products with different coloured T-
Shirt items the in-stock colour would be * 5.0 (9 reviews)
featured.
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Procurement Dashboard

Vendor A
10,000 units
$120 $150

Vendor B
10,000 units

$100

Vendor B
35,000 units
$90

Vendor C
15,000 units
$120

Savings
2.1
Million
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control costs and capture discounts

Vendor A increased the price of their
product and, hasn’t been meeting
SLAs.

Who else supplies this product?

Vendor B and Vendor C.

Walit! They are the same vendor. The
name is different in one of our
systems

Vendor B is meeting their SLAs. Let's
shift spend to Vendor B and negotiate

better terms for 35,000 units instead of
10,000.

Negotiate Better Payment and Discount Terms

More informed decision
within procurement and
supply chain

1% savings
would result in
S40M in savings

Oil & Gas Customer
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ERP migration pressures at Johnson Controls

End of Support New Business Digital Disruptions  Old Mergers and
Models Acquisitions

Upcoming/New
Mergers and
Acquisitions
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ERP Strategy — Background

ERP Platform Strategy

---------------------------------------------------------
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Install & Service

ORACLE
FUSION APPLICATIONS

Manufacturing & Corp

B EYs/a HANA

Cloud

Approach

Accelerated Ramp Down Approach
with Sponsorship and Support
m Run Off
#ERPs T— ) = Stabilize
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m Transform
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Business Processes in Scope

(PTC)

(RTR)
Record To
Report

= General
accounting,
Costing,
period end
closing,
Finance MD.

(OTC) Order
To Cash

= Customer

master,
Order
mgmt.,
Billing and
Receivable

S

/ Johnson Cor -.a —

(PTP)
Procure To
-Supplier
master,
nt
processes,
payments
Master Data Management

g _

Project To
Close

= Setup
Contracts,
Project
approvals,
Customer
Accts,

V

COMMERCIAL

= Configure
Price Quote

= Subscription
Managemen
t Cloud

Governance

EC Transformation Office = Overall Program

Enterprise Process Council 'gm}%gm Integration across all

= Technology Architecture/Deliverables and
Project Methodologies

Individual Project SteerCo -Project Delivery
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MDM is a Foundational Pillar for any ERP Transformation Journey

Typical Architecture with MDM

Trade

Fusion ERP ;
Compliance

A

MDM

(Source of Truth)

Other Edge
Applications

Customers that have MDM as a foundational pillar for ERP transformation journey

5 ﬂ b p
& Western -t RICOH X <
EMERSON Digitalw imagine. change. e World Widéhnolugy /
‘ )
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De-identitying NHS data !%ELE
Unlocking data’'s power to benefit patients

Challenge: Collecting and analyzing patient data comes with data
privacy risks and technical challenges:

« Highly-fragmented data

» Multiple sources to combine

* Inconsistent data protection schemes
Large volumes of data remained untapped.

Solution: Advanced privacy capabilities enable NHS Digital to protect
patient privacy while preserving the usefulness and integrity of data:

« Centralized policies

« Data combined safely

» Greater control and oversight

Data processing increased tenfold while reducing time to access.
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Getting your data house in order

July 3,2018 | Article

Whatever one’s business, the realities ot today’'s marketplace mean
that those with the best data systems and capabilities will win—and by

an increasingly outsize margin.



Data Challenges Faced by Today’'s Enterprises

................................................................ Discovering data assets

Understanding data context

BEIE] Data
Scientist Engineer

.

Citizen
Analyst

P

LoB
Developer d@% Consumer

Citizen
Integrator

Access and move

Trust in fit for use

Creating a single view of business

Ensuring privacy

Governed consumption .sume
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Data Challenges

1

Slow Data Supply Chains

» Too much time spent on data
discovery and preparation

» Too many silos with
unclassified and
uncategorized data

 Last mile data delivery
challenges

(1)  Source: Data Culture Survey, IDC December 2020, N=455, Data Trust Survey, IDC December 2021 N=500
(2) Source: “In Data We Trust. Or Do We?”, Stewart Bond, IDC Directions Conference, March 2022
(3) McKinsey, “A customer-centric approach to marketing in a privacy-first world”, May 2021
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what is
data intelligence
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Ushering in a New Era of Predictive Data Intelligence

DEIE!
Sources

Metadata &
Data Catalog

DEIE!

Consumers
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Business Processes
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Ushering in a New Era of Predictive Data Intelligence

Ii'
Marketplace
Data ¢;5.E=,5;' Metadata &
- =imlf
Consumers A Ll Data Catalog

MASTERING

Business Processes
SWID1SAS 9 swea| ||

Business
Context

Data
Delivery

Predictions
‘ Recommendations
Automation

Pattern-based
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The Power of Predictive Data Intelligence
With Cloud-Native CLAIRE

Predictive Data Intelligence

Auto- Data Data Inferred Protection Mapping Sourcing
Curation Recommendations Sensitivity Relationships Policies Recommendations | Recommendations

CLAIRE

Al-Powered Metadata
Intelligence & Automation
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Automated Data Sharing and Delivery
with the Intelligent Data Management Cloud

Data
Consumers Approver

Cloud
CLOUD APPLICATION Data Lake External
INTEGRATION Data Sharing

Initiate
Request Orchestrate Provisioning
DEIE! Delivery
Analytics
- & Reporting
CLOUD DATA et o
MARKETPLACE ——
CLOUD DATA
Data INTEGRATION
Consumer CLOUD DATA Data Science
CATALOG Notebooks
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Ask

How can | find the data | need?

How can | track changes to datasets?

What are the top-viewed reports in my
organization?

CLAIRE GeT

Here are some examples to help you get started.

Discover

Show me tables related to Account.

Explain the lineage of Sales KPI report.

Show me the data profile for the
Customer table.

2 Regenerate

Show me customer datasets that | can use for cross-sell analysis across Omnee and Akme

Generate

Help me create a data pipeline for
generating Sales Forecast.

Help me find datasets needed for creating a
Customer Churn Report

How can | automate my data management
processes?

OMNEE BANK
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